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About Firespring

POWER OF 3
1% of our Profits (top-line revenue donated to NPOs)
2% of our Products (in-kind products and services)
3% of our People (volunteer 1 day per month)



How to 
Captivate 
and Engage 
Constituents 
with Your 
Website

ü The 5 elements of an engaging website.
ü The one website principle every nonprofit 

should be following, but probably isn’t.
ü Action Steps.
ü Q&A.

If you’re tweeting today:
#poweredbypurpose

@jaywilk
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“81% of nonprofit 
websites are designed 
for $1,000 or less.”

Why do nonprofits
struggle?

We’re trying to 
do more with 
less ...



The “Do It Cheap” Mentality
Sometimes referred to as the “Executive 
Director’s really smart 14-year-old niece
with a computer” syndrome …



Is your website cheap or effective?

You shouldn’t have to choose

ROI > Cost



DONATE

BLOG

VOLUNTEER
PHOTO

GALLERY

EVENT 
REGISTRATION

ANSWER OUR 
SURVEY

YOUTUBE CHANNEL

EMAIL
OPT IN

Most nonprofits send 
visitors away to engage
instead of keeping them 

on the website.



Your Website

“82% of donors visit a 
nonprofit’s website 
before giving.”

The Foundation of Your Online Presence

5 Elements of a Powerful & Engaging Web Presence



REQUIRED
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5 Structure#1
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nature.org
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5 Design#2

Our story.
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habitatnewburgh.org
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cryptologicfoundation.org
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nonprofitrisk.org
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childrensrights.org



CONTENT MANAGEMENT SYSTEMContent Management System

1. Click Website Management.
2. Select the content to update.
3. Enter and save.
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5
The Key to Fresh Content
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lincolnzoo.org

Connect

Programs

Event Calendar

Online Donations

News Sign-up

Volunteer

Event Registration
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michaeljfox.org

Vitality Formula

+ Dated content
on the front page

+ Never more than
7 days apart

+ 3 occurrences



Keep Learning with Us
Education without expectations •  firespring.com/webinars
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#1
#2
#3
#4
#5

Structure
Design
Content
Functionality
Vitality

All 5 elements 
necessary to 
build a strong 
foundation.



The SecretWeapon?



Landing Pages: The Secret Weapon



The Secret Weapon

YOUR WEBSITE

SEARCH 
ENGINE

APPEAL
LETTER

EMAIL 
MARKETING

BLOG POST

FACEBOOK
DIRECTORY



Anatomy of a Landing Page



Anatomy of a Landing Page

Site visitors who enter 
through a landing page 
increase conversions 
10x over visitors who 
start on a home page.



Action
Steps

ü Focus on ROI instead of COST.
ü Build a logical site STRUCTURE including

3+ navigation options.
ü Use a clean, professional DESIGN that tells the story of your 

organization.
ü Provide CONTENT for all types of end-users.
ü Build in key FUNCTIONALITY for constituents.
ü Post dated content weekly for strong VITALITY.
ü Use a CMS (Content Management System).
ü Have a minimum of 5 LANDING PAGES to increase conversion.
ü Keep learning. Attend FIRESPRING webinars and visit 

NONPROFITHUB.ORG regularly.



Keep Learning with Us
Education without expectations •  firespring.com/webinars



Q&A

Get in touch.

hello@firespring.com

877.447.8941

firespring.com/nonprofit

@firespring | @JayWilk

Jay Wilkinson



THANK YOU

Get in touch.

hello@firespring.com

877.447.8941

firespring.com/nonprofit

@firespring | @JayWilk

Jay Wilkinson


