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For the first time ever, charitable giving exceeded - Giving

birs : fivingito to foundations
the $400 billion mark in 2017, spurred by growth arts was the fureased 155 pescent
from all four sources of giving.

$410.02 billion

growing subsector,
with an 8.7 percent of any subsector, far
outpacing the growth
Where did the generosity come from?’

increase over the previous
year to a total of $19.51
billion in 2017. in total giving.

Where are all of the charitable dollars going?

70%

$286.65 billion

increased 5.2 percent (3.0
percent when inflation
adjusted) over 2016
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Contributions by source

(by percentage of the total)

Giving by
individuals increased
$14.27 billion over last
year for a growth rate
of 5.2 percent, on track
with the growth in
total giving.

Visit www.GivingUSA.org to
learn more and to order your copy of
Giving USA 2018: The Annual Report

on Philanthropy for the Year 2017.
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O $127.37billion
O $58.90 billion
O $50.06 billion
O $45.89 billion
¢ $38.27billion
¢ $2959billion
¢ $1951billion
) $22.97billion
> $11.83billion
O $787billion

Giving USA Foundation™, The Giving Institute, and the Indiana University Lilly
Family School of Philanthropy are pleased to continue their partnership in providing
the most comprehensive, longest-running, and most rigorously researched resource on
U.S. charitable giving, Giving USA: The Annual Report on Philanthropy. It is a privilege to
report on Americans’ generosity and related historical trends on U.S. charitable giving.




Nonprofit Organizations
In the United States

2,201,946

Total Nonprofit Universe*

1,800,000+

Active Nonprofit Organizations
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PEOPLE PER 501(c)(3)

State population per registered 501(c)(3)s

5 states with most
people per 501(c)(3)

[ 5 states with fewest
people per 501(c)(3)




45% OF DONORS GIVE TO NPOS AND NGOS LOCATED OUTSIDE
OF THEIR COUNTRY OF RESIDENCE

Top 5 Countries
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Giving Around
the Globe

2016 EDITION
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North America
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Place in the world giving index
Created by the Charities Aid Foundation
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Donating money by country and

Donating money by country and

ranking ranking

Myanmar 1 81% China 116 11%
United Kingdom ) 71% Madagascar 116 11%
Malta 3 71% Tunisia 117 10%
Thailand 4 71% Zimbabwe 118 10%
Netherlands 5 71% Armenia 119 10%
Indonesia B 69% State of Palestine 120 10%
Ireland 7 69% Niger 121 9%
Australia 8 68% Greece 122 7%
New Zealand 9 65% Yemen 123 6%
Canada 10 63% Georgia 124 6%
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Most NPOs and NGOs in Africa do not have access to basic nonprofit technology. As a result, the donor community is
small compared to other regions of the world. According to the 2017 Global NGO Technology Report (techreport.ngo),
less than half of the organizations in Africa that have websites also have the capability to accept online donations.

However, income growth and advances in technology will reveal a growing donor base over the coming decades.

AFRICAN DONORS PREFER TO GIVE TOP 3 CAUSES DONATED TO
Online 39% Children & youth 22%
Fundraising events 21% Women & girls 16%
Mobile 16% Education MN%

DONORS MOST INSPIRED TO GIVE BY SOCIAL MEDIA THAT MOST INSPIRES GIVING
Social media 35% Facebook 51%
Fundraising events 28% WhatsApp 20%
Email 15% Twitter 12%

73% OF AFRICAN DONORS VOLUNTEER. 52% ATTEND FUNDRAISING EVENTS.
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Giving to charity is an integral part of cultural norms and religious practice throughout Asia. Much of that giving
is in micro-amounts and has not yet transitioned to the Internet, but the rise of social media, messaging apps, and
mobile technology in Asia is laying a foundation for the largest, most tech-savvy donor community in history to
emerge as a force for good worldwide.

ASIAN DONORS PREFER TO GIVE TOP 3 CAUSES DONATED TO
Online 42% f:',s Children & youth 18%
Fundraising events 21% Education 18%
Direct mail 15% Women & girls 12%

DONORS MOST INSPIRED TO GIVE BY SOCIAL MEDIA THAT MOST INSPIRES GIVING
Social media 29% Facebook 58%
Fundraising events 26% YouTube 12%
Email 17% Instagram 9%

76% OF ASIAN DONORS VOLUNTEER. 49% ATTEND FUNDRAISING EVENTS.
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Donors in Australia and New Zealand have embraced online giving as new fundraising services have become
widely available to NPOs and NGOs over the last decade. Organizations in the Pacific Islands, however, struggle
to utilize the Internet as a fundraising tool because Internet access can be unreliable and fundraising services are

limited. That said, Australian and Kiwi donors are well-known for being generous.

AUSTRALASIAN DONORS PREFER TO GIVE TOP 3 CAUSES DONATED TO
Online 54% Children & youth 20%
Fundraising events 25% Health & safety 13%
Direct mail 9% Animals 1M%

DONORS MOST INSPIRED TO GIVE BY SOCIAL MEDIA THAT MOST INSPIRES GIVING
Social media 31% Facebook 66%
Fundraising events 24% Instagram 10%
Email 19% Youtube 10%

61% OF AUSTRALASIAN DONORS VOLUNTEER. 70% ATTEND FUNDRAISING EVENTS.
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62% of European donors give to NPOs and NGOs located outside of their country of residence. Europe’s diversity in

culture combined with its proximity to Africa and Asia has made the European donor community the most internationally

generous in the world. That generosity is reflected in the fact that European donors give the most to international

development organizations - especially those with programs in India, Syria, and Uganda.

EUROPEAN DONORS PREFER TO GIVE

Online 57%
Direct mail 14%
Fundraising events 12%

DONORS MOST INSPIRED TO GIVE BY

Social media 29%
Fundraising events 22%
Email 18%

64% OF EUROPEAN DONORS VOLUNTEER.
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TOP 3 CAUSES DONATED TO

é\ Children & youth 15%
Human & civil rights 13%
International development 12%

SOCIAL MEDIA THAT MOST INSPIRES GIVING

Facebook 59%
Twitter 21%
Instagram 9%

38% ATTEND FUNDRAISING EVENTS.




Donors in South America are concentrated in Argentina, Brazil, and Chile where NPOs and NGOs are active in large
numbers, but throughout the continent there is a concerted effort being made by civil society to organize and empower
the charitable sector. Recent economic and political instability is a challenge, but more than any other region in the
world, 99% of South American donors agree that NPOs and NGOs are essential for creating social change.

SOUTH AMERICAN DONORS PREFER TO GIVE TOP 3 CAUSES DONATED TO
®
Online 48% 43 Children & youth 26%
Fundraising events 23% Education 15%
Direct mail 1M1% Health & safety 1M%
DONORS MOST INSPIRED TO GIVE BY SOCIAL MEDIA THAT MOST INSPIRES GIVING
Social media 38% Facebook 58%
Fundraising events 28% Instagram 16%
Websites 13% Twitter 13%

68% OF SOUTH AMERICAN DONORS VOLUNTEER. 47% ATTEND FUNDRAISING EVENTS.
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Percentage of Americans who give to all types of organizations
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