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Fundraising, Digital Print, and Tackling New Challenges

• In today’s omnichannel world, it’s harder for our fundraising messages to stand out among the noise and confusion of 
all the marketing messages that are delivered every day, minute, and second. Join Jeffrey Dowd as he highlights how 
using a digital press, data insights, variable content and metrics/measurements help deliver relevant information to 
the changing generations. Jeffrey will also showcase a nonprofit case study that baby-stepped from sending static 
documents to highly customized messages.
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A HUGE thank you for sponsoring my attendance for this session
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Jeff Dowd

Business Development Lead- North America

HP- Graphics Solutions Business

jeffdowd
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Marketing noise and confusion is 
everywhere
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How can you make your request or message stand out to hit your goals?
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FIRST, LETS 
UNDERSTAND WHY WE 
ARE ALMOST 
PARALYZED BY THE 
SPEED OF CHANGE 
AROUND US
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Speed of change with phone technology

1876

First Call

1930-50 1960 1973 

first cell call

1996 1999

SmartPhones

2018 Ads

worth 
$70B

Staggering 21,775% 
growth over 10 years!
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Speed of change happened with music 

2019

83M users!

NPR March 31, 2017

1800’s 1980’s1960’s1940’s-
50’s

1980-
90’s

Oct 23, 
2001
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Speed of change happened with transportation 

1700-
1800’s

George 
Benz

Early 1900’s

Mass

manufacture

1950-60’s

Steel & 
chrome

1980-
1990

Yuk!

1990 

driverless 
testing

Electric, autonomous 
take hold

Drone cars make 
waves
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WHY? Broadband and the Internet changed us forever

1960

Packet 
switching

1970

ARPANET

15 sites 
connected

1980

Connection to 
supercomputers

1990

High speed

T-lines

2000

Social media

2019

Internet of 
Things
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I N  T H I S  W O R L D  T H E R E  A R E

S E V E N T R E N D S  T H A T  W I L L  I M P A C T  

A  B R A N D S D I S C I P L I N E  +  C R E A T E  

G R E A T  O P P O R T U N I T Y  
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The generations are 
changing

And so is the buying power
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I N  T H E  E R A  O F  B I G  D A T A ,  

H U M A N  I N S I G H T  W I L L  R U L E

1. 

D A T A  I S  T H E  L I F E B L O O D  O F  O U R  D I G I T A L  E X I S T E N C E  A N D  I T  W I L L  

C R E A T E  P R E V I O U S L Y  U N I M A G I N E D  O P P O R T U N I T I E S  T O  

U N D E R S T A N D  A N D  C O N N E C T  W I T H  O U R  C U S T O M E R S
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H E I G H T E N E D  A T T E N T I O N  T O  S O C I A L  L I S T E N I N G

T H E  D I G I T A L  M E D I A  T R A N S F O R M A T I O N  

W I L L  L I V E  U P  T O  I T S  P R O M I S E

2. 
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O M N I C H A N N E L  B E C O M E S  

T H E  O N L Y  C H A N N E L

3. 
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B R A N D  W I L L  B E C O M E  M O R E  

I M P O R T A N T  T H A N  E V E R

4.
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Fast to Fail

2

Fast To Fail

5.
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Direct to Model

6.

B R A N D S  G E T  C L O S E R  T H A N  E V E R  B E F O R E
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E M O T I O N A L  C O N N E C T I O N  I S  E V E R Y T H I N G

T H E  H E A R T  

W I L L  R U L E  

7.
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Case Study 1

Using a digital press, 
HP Indigo, to achieve 
the results
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The 
Challenge

A non profit  
was not 

increasing 
their donors

Problem statement
Just using emails or 
phone calls make it hard 
to raise up above the 
noise.

But it seems inexpensive.
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The 
Challenge

A non profit  
was not 

increasing 
their donors

Problem statement
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Five 
regions- 9 
centers, but 
everyone 
was getting 
the same 
piece

Problem statement
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Step 1, baby 
step the 
process.

Make simple 
changes to 

the static 
document

Solution
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Simple Changes 
at first

A-B test is the 
most important 

aspect

Test, Test, Test

Solution



FM 2015

Remember 
those 5 
regions
They are 
very, very 
different

Build upon the data 
insights
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Step 2
Personas
based on 
data.

Build upon the data 
insights



FM 2015

MONTHLY 
THEMES

STORY 
TELLING

Build upon the data 
insights
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Step 3
Geolocating 

the routes of 
walks hyper-

personalizes the 
appeal

Add more value and 
relevance, solve 
more problems with 
the insights
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Step 4
Increase the 
Value to the 

individual

Serialized Tyvek running vests

Add more value and 
relevance, solve 
more problems with 
the insights
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RESULTS
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Direct Mail based on 
big data & Insights

2.2 Million direct 
mailers based on 
hundreds of 
parameters and 
geolocation 
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Step 5
Expand this to 
the other 
regions using 
same 
methodology
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Separate 
house list & 
prospect list

Best Practices

Segment your 
house list
(think loyalty 
programs)

Test wording, 
imagery, 
discounts, offers 
and layout.

Adjust

Be agile based 
on insight
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Not a data Geek? 

Someone needs to be able to make sense of the data and someone needs to 
take that information tell a story with it.

Leverage Omnichannel- Let mail trigger email, phone, other CTA’s

Best Practices
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Case Study 2

Orange Club
Syracuse University
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Think differently about Digital 
Printing with an HP Indigo
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Great Applications that standout are combination of items (only with Indigo)

HP Indigo
Offset quality

Supports Brand Standards

Inks
Spots, Fluorescents,

Raised, UV, White, OVG, 
LCLY, LLB, Matte, Scratch 

off

Substrate
Teslin, Tyvek, Canvas, Foils, 

Stipple, Velum, ClingZ, Plastics,  
Non Tear, Craft, Thick, Colors, 
Recycled, Cork, Veneer,  more

DATA & Insights



FM 2015Highlight a group of items within a set, or build inter-set associations.

Example: Use as Design Element to Link Brand SKUs
44

I M P L E M E N T AT I O N  I N  P R A C T I C A L  E N V I R O N M E N T

Don’t forget Mosaic and Collage. Makes static print Hypercustomized!

One seed file using white on craft paper
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Questions on how to implement some of the ideas shown here today and for all 
your printing needs, call Printing Concepts!
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Thank you!
Gracias!

Merci!
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